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There are certain things that
cannot wait until the economy
improves to get done, among them
necessary maintenance and repairs
on parking garages and other large
structure restoration needs. Brook
Restoration, based in Toronto,
Ontario, runs its business to be
steady and even growing despite
the recession, completing these
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ZĞƐƚŽƌĂƟŽŶ ŶŽǁ ĞŵƉůŽǇƐ ĂďŽƵƚ ϭϯϬ
people, said owner and President
'ĞŽī'ƌŝƐƚ͘EŽƐƚƌĂŶŐĞƌƚŽƵŶŬŶŽǁŶ
The company has had quite a adventures, Grist was a semitrajectory in the Toronto area and professional rugby player when he
works as far out as Sudbury and ĚĞĐŝĚĞĚƚŽǀŝƐŝƚĂŶĂĚĂŝŶϭϵϴϲǁŝƚŚ
KƩĂǁĂ ƚŽ ƚŚĞ ŶŽƌƚŚ ĂŶĚ ĞĂƐƚ͕ ĂŶĚ just $50 in his pocket. He decided to
Guelph, Hamilton, and Kitchener stay when he met and then married
in the south and west in southern his wife, Pauline, and went into the
Ontario. Founded in 2000, Brook ƌĞƐƚŽƌĂƟŽŶŝŶĚƵƐƚƌǇŝŶϭϵϴϵ͘
necessary projects with relative
ease.
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Brook pledges clients “service that
is knowledgeable, cooperative,
technically
insightful
and
uncompromising in quality which
recognizes the technical strengths
and capabilities of the project
consultants
and
incorporates
and works with the design teams
and building owners during the
construction process.”
Grist says the company follows “a
service philosophy that each project
is unique and, either large or small,
receives the individual attention it
deserves by our professional team
of senior management, project
managers and skilled restoration
workers.” The company also
ensures that project costs range
from thousands to millions of
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dollars to keep its diversity high.
Typical jobs, with Brook doing just
construction or taking on project
management as well, include
restoration,
heritage
building
restoration,
weatherproofing,
moisture protection and specialty
repairs for structures made with
concrete, masonry or stonework.
Some of the most common
structures needing restoration are
parking garages, balconies and
exterior walls.
Interesting projects, Grist says, have
included the Markham Civic Centre,
where the company installed ties
to re-anchor the arriscraft stone
façade and then tuck pointed the
entire facade, also installing control
joints and replacing perimeter
sealants. Brook Restoration also
worked on Toronto’s historic
railroad Roundhouse, now a
shopping, dining and historical
ĐĞŶƚĞƌ ŶĞǆƚ ƚŽ E dŽǁĞƌ͘ KƚŚĞƌ
recent projects include work at 50
WƌŝŶĐĞƌƚŚƵƌ͕ĂϭϵͲƐƚŽƌǇƌĞƐŝĚĞŶƚŝĂů
building in Toronto’s Annex District,
ĂŶĚ ϯϮϬ ĂǇ ^ƚƌĞĞƚ ǁŚĞƌĞ ƚŚĞ
company restored the exterior
ůŝŵĞƐƚŽŶĞ ĨĂĕĂĚĞ ŽŶ ƚŚĞ ϭϵϯϬƐ
commercial building. Brook also
completed work for St. Clair Church
in Toronto and the University of
Guelph. These are just a few of the
many projects completed by Brook.
In addition to extensive use of upto-date IT to automate functions,
Grist said Brook’s other primary
efficiency program is safety. “We
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use an outside consultant and
the result is a workforce that is
properly trained and certified with
the latest safety regulations to work
smart and safe on any restoration
project,” says Grist. The company
has also kept up with the green
movement by focusing on its waste
management.

roofing inside the company. Most
employees come by word-of –
mouth recommendations, and the
company has worked to remediate
the lack of apprenticeship programs
in restoration by developing
classes that are beginning to offer
restoration skills with George
Brown College in Toronto.

Most of Brook Restoration’s work,
including brick, concrete, forming,
glazing and painting is handled by its
in-house employees. The company
currently subs out specialty trades
such as roofing and waterproofing,
but it is also looking into taking

Grist says that its people are the
company’s greatest asset, and
offers a great benefit package to
help retain them, adding bonuses
and profit sharing to the standard
benefit packages. The company
provides most training in-house
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and have an established group of
suppliers and subs.
Customer service is another top
value, and Grist’s expectation is that
when a problem arises the Brook
team will “turn a bad situation into
something good,” carrying that
same attitude to the detective work
and unpredictable conditions that
are part and parcel of restoration.
In addition to building a good rate
of repeat business in its nine-year
stint, Brook invests in trade shows,
ďƌŽĐŚƵƌĞƐ͕ ZĞŶƚĞƌƐ EĞǁƐ͕ ŽŶĚŽ
Life and similar magazines for its
marketing strategies.

Because the company is relatively new, Brook pumps
as much money as possible into the company. The
firm prefers to own and maintain its own equipment;
now owns a majority of the equipment it needs,
including swing stages, scaffolding, bobcats, and other
machinery; and invests in new equipment “all the
time,” Grist explained.
Led by Grist and General Manager, Alex McMullen,
ƌŽŽŬ͛Ɛ ĨŽƵƌ ƉƌŽũĞĐƚ ŵĂŶĂŐĞƌƐ ŚĂǀĞ Ă ĐŽŵďŝŶĞĚ ϲϬ
years of experience in building restoration. Adding
an excellent supporting cast of foreman, restoration
mechanics, apprentices and labourers, Brook is on
track for continued growth and innovation in building
restorations of all types.ɷ

COMPANY AT A GLANCE
Established : 2000
ƌŽŽŬZĞƐƚŽƌĂƟŽŶŵƉůŽǇĞĞƐ͗ϭϭϬ
President ͗'ĞŽī'ƌŝƐƚ

ǁǁǁ͘ďƌŽŽŬƌĞƐƚŽƌĂƟŽŶ͘ĐĂ
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